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I t’s Friday night and the area surrounding Columbus Academy’s 
football field is alive with action. Representatives from the school’s 
entire community are in attendance. Parents, faculty, and friends 

fill the stands. Children of all ages run, climb, and laugh on the 
playgrounds beyond the end zone. Alumni wearing letter jackets from 
decades past gather to reminisce. And next to the nearby outdoor 
learning center, a biology teacher catches lightning bugs with students 
for an upcoming class. The event has the air of a family picnic.

That’s intentional, says Head of School Melissa Soderberg.  
A calendar of activities that connects students and their families is 
one way in which the school delivers its mission of providing students 
an educational experience that develops “mind, body, and character.” 
The ultimate goal is to cultivate the “importance of service, integrity, 
and skills for a pluralistic world.”

“We have a warm, inviting, intellectual atmosphere by design,” 
explains Soderberg. “We believe it’s important for all of our students 
to know and respect others. They need to feel comfortable with people 
of any faith, race, or economic strata.”

Getting to Know You
The buildings and common spaces on campus are designed so that all 
ages see each other and meet throughout the day. Buddy programs, 
interdisciplinary projects, and after-school activities ensure that 
different age groups collaborate and bond with each other throughout 
the academic year.

“When children feel responsible for and to other children, they 
see and understand their place in the school as a role model,” says 

Soderberg. “The opportunity for a lower-school student to see the world 
through the lens of a 17-year-old, who is both a violinist and wrestler, 
can be inspiring. Kindergarten buddies of the student body president 
see her leading the whole school. They can say, ‘I want to be like that.’”

Some students also have an opportunity to learn with students 
around the globe via the exclusive Global Online Academy. More than 
50 high-performing independent schools in this consortium represent 
four continents, 11 countries, 28 states, and the District of Columbia.

Investing in the Arts
While the school regularly takes students into the community 
via service projects, its new strategic plan will bring more of the 
community to Columbus Academy. Its 230-acre campus includes 
streams, hills, valleys, and 100 acres of tillable land. The introduction 
of a new greenhouse will allow for collaboration with organic farmers 
to bring locally grown produce to the campus food service as well as 
create opportunities for cost-free community gardens.

“We wish to be a good neighbor in Central Ohio while fulfilling 
our philosophy that every person in the community is important,” 
says Soderberg.

Another point of pride for Columbus Academy is the newly 
renovated visual arts center, located right in the heart of campus, 
which includes spacious classrooms, studios, and a display gallery  
filled with natural light. Showcasing creativity enriches everyone, 
according to Soderberg: “While other communities are facing cuts, 
we’re investing in the arts. Creativity and innovation are major 
components of a well-rounded education.”

MORE THAN A SCHOOL

4300 Cherry Bottom Road, Gahanna, OH 43230  x  columbusacademy.org

 COLUMBUS    Business Profiles

TO SCHEDULE A PERSONAL TOUR, PLEASE CALL 614-509-2220.


